Newsletter Dos and Do Nots!

	Do:
	Do Not:

	Make it easy for your clients to sign up for your newsletter. Include links on your website and in the newsletter so people already on your list can forward it to others. Don’t send the newsletter to everyone in your contact list. You have to ask people and give them the opportunity to sign up for your newsletter.
Include a way for readers to opt out. You certainly don't want to turn clients off by filling their inboxes with unwanted information.
Include the recipient's name at the top of the letter to give it that personal touch. Many agents do this through their CRM software or through the mail merge functionality in Outlook. 
Include sources for your information. Make sure you follow standard copyright laws and get permissions to publish when needed.
Include a link that allows readers to easily email or forward the newsletter to friends and family.
Use embedded hyper-links: Don’t put a long, ugly URL in the newsletter. You’ll want to embed the link behind a significant set of words, such as an article title, or an instructional phrase such as "Click here." To do this:
1. Copy the link from the address field in the browser - it's always plain text.
2. Select the word(s) you want for anchor text in the post editor
3. Click on the link icon or right click and select "Hyperlink."
4. Paste the URL text (web address) in the link dialogue.
Include your contact information and links to your website and social media pages.
	Reveal your recipients' emails in the "To" field where everyone can see them! Email addresses are confidential information and you need to treat them as such. If you’re not using CRM software, either use mail merge in Outlook or put all addresses in the Bcc field in your email message to mask your recipient list.
Include topics that aren't valuable or relevant to your audience. For example, don't include information about winterizing your home if you live in Florida!
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